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APPENDIX B 
Research Timeline 

 

Pilot Year, 2010–2011. PBS NewsHour contracted with the Media Education Lab at Temple University 
to provide an evaluation of the pilot year of the Student Reporting Labs program. During the pilot year, 
we looked at the video content produced by the students and analyzed the production methods, writing 
and research process. We reviewed the form that the stories produced by these students took. We also 
participated in and analyzed written transcripts of the conference calls conducted by the program 
coordinators with the teachers involved in the program and their public broadcasting system mentors. 
We conducted phone interviews with some teachers who participated in the program. Finally, in 
Philadelphia, we visited the school site, informally interviewed the teacher, the PBS mentor, and the 
students who participated in the program. As part of the evaluation, we looked at the quality of 
communication between stakeholders. We reflected on the various expectations that were held among 
members of the team, whether or not those expectations were realistic, if expectations were met. We 
considered the variety of contexts and circumstances among the members of the pilot team and 
whether or not the quality of the student-produced videos was consistent based on these expectations. 

Year 2, 2011–2012. In developing an approach to evaluating the Student Reporting Labs program, we 
used what we had learned in the pilot year and conducted a review of relevant literature to develop a 
theoretical model. We reviewed samples of students’ video production work. Then we constructed an 
online survey instrument; pilot-tested the survey instrument with 85 high school students in Michigan; 
coded soft data from open-ended questions; conducted a factor analysis allowing us to identify sub-
constructs and remove low-performing survey items; participated in two teacher training sessions 
where we presented student learning objectives and evaluation protocol as well and gathered feedback 
from educators involved in the program; conducted phone interviews with eight teachers involved in 
the program, and developed and distributed a protocol for administering the evaluation.  

Year 3, 2012–2013. In evaluating the Student Reporting Labs program, we reviewed samples of 
student video work. Then we revised the online survey instrument; collected pre-post data from high 
school students who were participating in the program; coded soft data from open-ended questions; 
participated in two teacher training sessions where we presented student learning objectives and 
evaluation protocol as well and gathered feedback from educators involved in the program; collected 
data from teachers through an online survey; and analyzed the data and prepared a final report. 

 
 
 
 

 



Dear Students: You are invited to take this survey to share your experiences, thoughts and feelings about news and journalism in today's 
society. Some of these questions may look familiar, and this is because this survey is designed to measure your experience in the Student 
Reporting Labs program. Your opinions will help us understand how to improve the program. Please read all items carefully as you answer 
the questions. 

 

Study Title: NewsHour Curriculum Evaluation 
Person Responsible for Research: Renee Hobbs 
Study Description: The purpose of this research study is to evaluate the PBS NewsHour Student Reporting Labs curriculum. You will be asked to 
complete a survey that will take approximately 40 minutes to complete. The questions will ask about your experiences in the program and your 
attitudes toward news and journalism. 
Risks/Benefits: Risks to participants are considered minimal. There will be no costs for participating, nor will you benefit from participating other 
than to further research. 
Confidentiality: Your responses are completely confidential and no individual participant will ever be identified with his/her answers. Data from this 
study will be saved on a password protected computer.  
Voluntary Participation: Your participation in this study is voluntary. You may choose to not answer any of the questions or withdraw from this study 
at any time. 
Research Subject’s Consent to Participate in Research: By completing the following survey, you are voluntarily agreeing to take part in this 
study. Completing the survey indicates that you have read this consent form and have had all of your questions answered. For more information 
about the study or study procedures, contact Renee Hobbs at hobbs@mail.uri.edu.  

 

 

APPENDIX C
Student Post-Test Survey



We are collecting this information to compare your responses over time. Your name will not be shared. 

1. What is your name?

2. What is your school or program name?
 

 
Basic Information

*
First name:

Last name:

*
6

 



Please watch this short video before you answer the questions on the next page. 

 

 
Watch this News Segment and Share Your Interpretations

Visit msnbc.com for breaking news, world news, and news about the economy

 



Please share your interpretations of the news segment you just watched by answering the questions below.  

 

3. What is the main MESSAGE of this video?

 

4. Who are the AUTHORS of this video?

 

5. What is the PURPOSE of this video?

 

6. What are the TECHNIQUES used in the video to attract and hold your attention?

 

7. Who is the TARGET AUDIENCE for this message? Check all that apply.

 
Analysis 1

55

66

55

66

55

66

55

66

 

Men
 

gfedc Women
 

gfedc Teens
 

gfedc Children
 

gfedc Whites
 

gfedc Blacks
 

gfedc Hispanics
 

gfedc Rich
 

gfedc Middle­

class 

gfedc Working

class 

gfedc

Please explain your answer in the text below. 

55

66



 

8. What are some different INTERPRETATIONS different people might have of this video?

 

9. What is LEFT OUT of this video?

 

 
Analysis 2

55

66

55

66

 



10. In a typical week, how often do you watch the following types of TELEVISION news 
shows?

 

 
TV News

Often Sometimes Rarely Never

Morning shows like "Good 
Morning America" or "Fox 
and Friends"

nmlkj nmlkj nmlkj nmlkj

Local news shows like 
"Channel 6 Action News"

nmlkj nmlkj nmlkj nmlkj

National news shows like 
"World News with Diane 
Sawyer"

nmlkj nmlkj nmlkj nmlkj

PBS news shows like "PBS 
News Hour"

nmlkj nmlkj nmlkj nmlkj

Opinion­based news shows 
like "Hannity" or "The 
Rachel Maddow Show"

nmlkj nmlkj nmlkj nmlkj

Entertaining news shows 
like "The Daily Show with 
Jon Stewart" or "The 
Colbert Report"

nmlkj nmlkj nmlkj nmlkj

News magazine shows like 
"60 Minutes" or "Dateline"

nmlkj nmlkj nmlkj nmlkj

Entertainment news like 
"TMZ" or "SportsCenter"

nmlkj nmlkj nmlkj nmlkj

Minority news outlets like 
"BET News"

nmlkj nmlkj nmlkj nmlkj

 



11. In a typical week, how often do you listen to the following types of RADIO news 
shows?

 

 
Radio News

Often Sometimes Rarely Never

Opinion­based talk news 
like "The Rush Limbaugh 
Show" or "The Mike Malloy 
Show"

nmlkj nmlkj nmlkj nmlkj

NPR news like “All Things 
Considered” or “Morning 
Edition"

nmlkj nmlkj nmlkj nmlkj

Radio interview shows like 
“Fresh Air”

nmlkj nmlkj nmlkj nmlkj

Entertainment news like 
"On Air with Ryan Seacrest" 
or "Fox Sports Tonight"

nmlkj nmlkj nmlkj nmlkj

 



12. In a typical week, how often do you read the following types of DIGITAL news?

 

 
Digital News

Often Sometimes Rarely Never

News stories shared by 
Facebook or Twitter friends

nmlkj nmlkj nmlkj nmlkj

YouTube videos about 
current events

nmlkj nmlkj nmlkj nmlkj

News websites like “The 
Huffington Post” or the 
“Drudge Report” (News 
Aggregators)

nmlkj nmlkj nmlkj nmlkj

News websites like "CNN" or 
"The New York Times”

nmlkj nmlkj nmlkj nmlkj

Entertainment news 
websites like “TMZ” or 
“ESPN.com”

nmlkj nmlkj nmlkj nmlkj

 



13. In a typical week, how often do you read the following types of PRINT news?

 

 
Print News

Often Sometimes Rarely Never

Daily Newspapers like “The 
Inquirer” or “The Daily 
News”

nmlkj nmlkj nmlkj nmlkj

National Newspapers like 
“USA Today”

nmlkj nmlkj nmlkj nmlkj

News Magazines like 
“Time” and “Newsweek”

nmlkj nmlkj nmlkj nmlkj

Entertainment Magazines 
like “Entertainment Weekly” 
or “Sports Illustrated”

nmlkj nmlkj nmlkj nmlkj

 



 

14. Read the list below and check the box that best represents you. 

 
Your Production Skills

Very much like me Mostly like me Somewhat like me Not much like me

I am confident interviewing 
a stranger.

nmlkj nmlkj nmlkj nmlkj

I know how to conduct 
interviews to gather 
information.

nmlkj nmlkj nmlkj nmlkj

I can compare fact and 
opinion.

nmlkj nmlkj nmlkj nmlkj

I know how to develop a 
news story pitch.

nmlkj nmlkj nmlkj nmlkj

I use the Internet to gather 
reliable information.

nmlkj nmlkj nmlkj nmlkj

I know how to present 
myself on camera.

nmlkj nmlkj nmlkj nmlkj

I can easily set up a tripod 
and camera.

nmlkj nmlkj nmlkj nmlkj

I can fix audio and video 
quality.

nmlkj nmlkj nmlkj nmlkj

I can do substantial video 
editing.

nmlkj nmlkj nmlkj nmlkj

I can plan, direct and 
produce a video news 
report.

nmlkj nmlkj nmlkj nmlkj

I have the skills I need to 
make a professional news 
video.

nmlkj nmlkj nmlkj nmlkj

I can use a video camera to 
film news reports.

nmlkj nmlkj nmlkj nmlkj

 



 

15. Which of the following activities have you done yourself in this class? Check all that 
apply.

16. When it comes to media production, what do you enjoy the most?

 

 
Your Media Production Experience

55

66

 

Analyzed videos
 

gfedc

Created a story board
 

gfedc

Conducted interviews
 

gfedc

Fact­checked information
 

gfedc

Pitched a news story
 

gfedc

Discussed different points of view about social and political issues
 

gfedc

Used a video camera to record visuals
 

gfedc

Wrote a script
 

gfedc

Performed in front of the camera
 

gfedc

Worked behind the scenes in different roles
 

gfedc

Logged footage
 

gfedc

Edited visuals and sounds
 

gfedc

Posted videos online
 

gfedc

Edited our reports in response to feedback from others
 

gfedc

Used a variety of images and sounds to tell a story
 

gfedc



 

 
Life Skills



17. Read the list below and check the box that best represents you. 
Very much like me Mostly like me Somewhat like me Not much like me

I am comfortable working in 
a group.

nmlkj nmlkj nmlkj nmlkj

I show respect for people's 
ideas and feelings, even 
when I disagree with them.

nmlkj nmlkj nmlkj nmlkj

I am open to constructive 
criticism.

nmlkj nmlkj nmlkj nmlkj

I generally take leadership 
in most groups.

nmlkj nmlkj nmlkj nmlkj

I motivate others to do their 
best.

nmlkj nmlkj nmlkj nmlkj

I want to learn about all 
sides of a given issue.

nmlkj nmlkj nmlkj nmlkj

I know how to give detailed 
feedback.

nmlkj nmlkj nmlkj nmlkj

It is easy for me to express 
my views and opinions.

nmlkj nmlkj nmlkj nmlkj

I have a clear idea of what 
values are important to me.

nmlkj nmlkj nmlkj nmlkj

I am willing to express my 
opinion even if I know it is 
unpopular.

nmlkj nmlkj nmlkj nmlkj

I am curious about ways to 
solve issues in my 
community.

nmlkj nmlkj nmlkj nmlkj

I often find myself 
questioning things that I 
hear or read.

nmlkj nmlkj nmlkj nmlkj

 



 

18. Read the list below and check the box that best represents you.  

 
Your Media Attitudes

Strongly agree Agree Disagree Strongly disagree

I don't really care about 
news or current events.

nmlkj nmlkj nmlkj nmlkj

News and current events 
don't really affect me.

nmlkj nmlkj nmlkj nmlkj

Journalism doesn't make a 
difference one way or the 
other.

nmlkj nmlkj nmlkj nmlkj

Most news companies will 
say anything to make a 
profit.

nmlkj nmlkj nmlkj nmlkj

The news media doesn't 
care about ordinary people.

nmlkj nmlkj nmlkj nmlkj

Journalists will distort the 
truth in order to grow their 
audiences.

nmlkj nmlkj nmlkj nmlkj

Most news is just an 
advertisement for large 
corporations.

nmlkj nmlkj nmlkj nmlkj

 



 

19. Read the list below and check the box that best represents you.  

 
Your Media Attitudes II

Strongly agree Agree Disagree Strongly disagree

News reporters try to cover 
important issues.

nmlkj nmlkj nmlkj nmlkj

Journalists usually make a 
substantial effort to be 
accurate.

nmlkj nmlkj nmlkj nmlkj

I learn a lot from the 
reading and watching the 
news.

nmlkj nmlkj nmlkj nmlkj

News reports help people 
make decisions about their 
communities.

nmlkj nmlkj nmlkj nmlkj

News reports inspire people 
to make social and political 
change.

nmlkj nmlkj nmlkj nmlkj



20. Read the statements below and check the box that best represents you. 
Strongly agree Agree Disagree Strongly disagree

I will sign an online 
petition or write a comment 
on a website about an issue 
I care about.

nmlkj nmlkj nmlkj nmlkj

I will contact a newspaper, 
radio or TV talk show to 
express my opinion on an 
issue.

nmlkj nmlkj nmlkj nmlkj

I will write an opinion letter 
to a newspaper on an issue 
I care about.

nmlkj nmlkj nmlkj nmlkj

I will blog about an issue I 
care about.

nmlkj nmlkj nmlkj nmlkj

I will take action in my 
school on an issue I care 
about.

nmlkj nmlkj nmlkj nmlkj



21. Read the statements below and check the box that best matches your opinion. 
Strongly agree Agree Disagree Strongly disagree

I would work together with 
others to solve a problem in 
my community.

nmlkj nmlkj nmlkj nmlkj

I would volunteer with an 
organization in my 
community.

nmlkj nmlkj nmlkj nmlkj

I would help raise money 
for community 
organizations or causes that 
are important to me.

nmlkj nmlkj nmlkj nmlkj

I enjoy talking to others 
about my views on political 
issues and candidates.

nmlkj nmlkj nmlkj nmlkj

I would join in a protest, 
march, or demonstration for 
a cause I care about.

nmlkj nmlkj nmlkj nmlkj

I would buy a certain 
product or service because I 
like the social or political 
values of the company that 
produces or provides it.

nmlkj nmlkj nmlkj nmlkj

My friends and I often talk 
about political and social 
issues.

nmlkj nmlkj nmlkj nmlkj

My family and I often talk 
about political and social 
issues.

nmlkj nmlkj nmlkj nmlkj

I have good ideas for 
programs or projects to help 
solve problems in my 
community.

nmlkj nmlkj nmlkj nmlkj

Being concerned about 
state and local issues is an 
important responsibility for 
everybody.

nmlkj nmlkj nmlkj nmlkj

I would attend/perform at a 
poetry slam, youth forum, 
musical performance, or 
other event where young 
people express their 
political views.

nmlkj nmlkj nmlkj nmlkj

I would forward an email or 
a video about a political 
issue, candidate, or elected 
official.

nmlkj nmlkj nmlkj nmlkj

I would post information 
about an issue, cause, or 
candidate I care about to 
my Facebook page.

nmlkj nmlkj nmlkj nmlkj

 



22. Thinking about the problems you see in your community, how much difference do you 
believe you can make by working with others to solve problems?

 

We can make 
no difference 

at all

We can make 
a lot of 

difference

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

 



 

23. Read the list below and check the box that best represents you.  

 
Your Media Attitudes III

Strongly agree Agree Disagree Strongly disagree

People should understand 
how decisions are made 
about the news media that 
we watch, see and read.

nmlkj nmlkj nmlkj nmlkj

People should learn to 
recognize political bias in 
the news.

nmlkj nmlkj nmlkj nmlkj

People should understand 
how news organizations 
make money.

nmlkj nmlkj nmlkj nmlkj

When I watch a news story, 
I know that people may 
have different opinions 
about it than me.

nmlkj nmlkj nmlkj nmlkj

People interpret news 
reports based on their own 
life experiences.

nmlkj nmlkj nmlkj nmlkj

Everyone interprets news 
stories based on what they 
already know and believe.

nmlkj nmlkj nmlkj nmlkj

 



 

 
School Attitudes



24. Read the list below and check the box that best represents you.
Strongly agree Agree Disagree Strongly disagree

I work hard in school. nmlkj nmlkj nmlkj nmlkj

I am interested in the work 
at school.

nmlkj nmlkj nmlkj nmlkj

Most of what is important to 
know you learn in school.

nmlkj nmlkj nmlkj nmlkj

What I learn in school 
matters in my daily life.

nmlkj nmlkj nmlkj nmlkj

I am hopeful about my 
future after high school.

nmlkj nmlkj nmlkj nmlkj

I plan to continue my 
education following high 
school.

nmlkj nmlkj nmlkj nmlkj

Going to school after high 
school is important.

nmlkj nmlkj nmlkj nmlkj

I am interested in pursuing 
a career in journalism.

nmlkj nmlkj nmlkj nmlkj

I plan on studying media 
and journalism in college.

nmlkj nmlkj nmlkj nmlkj

I would like to work for a 
news organization.

nmlkj nmlkj nmlkj nmlkj

I feel like I have a say 
about what happens to me 
at school.

nmlkj nmlkj nmlkj nmlkj

I can make changes in the 
way my school is run.

nmlkj nmlkj nmlkj nmlkj

After high school, I will work 
with others to bring 
attention to issues in 
society.

nmlkj nmlkj nmlkj nmlkj

 



25. Think about the experience in this class and rate the quality of your experience so far.

26.

27.

28.

29.

30.

31.

32.

33.

 
Your Student Reporting Labs Experience

Fun Not Fun

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

Interesting  Boring

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

Useful Not useful

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

Inspiring Not inspiring

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

Valuable for 
my future

Not valuable 
for my future

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

Better than 
my other 
classes

Worse than 
my other 
classes

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

Challenging
Not 

challenging

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

Helps me 
develop skills

Doesn't help 
me develop 

skills

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

Helps me 
understand 
more about 

myself

Doesn't me 
understand 
more about 

myself

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj



34.
Makes me 
want to 

participate

Doesn't make 
me want to 
participate

nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj nmlkj

 



35. What is your gender?

36. What is your age?

37. What grade are you in?

38. Would you describe yourself as:

39. What is the highest level of education your FATHER has completed?

 
About You

Male
 

gfedc

Female
 

gfedc

Under 

14 

nmlkj 14
 

nmlkj 15
 

nmlkj 16
 

nmlkj 17
 

nmlkj 18
 

nmlkj 19
 

nmlkj 20
 

nmlkj 21
 

nmlkj Over 

21 

nmlkj

Grade 9
 

gfedc

Grade 10
 

gfedc

Grade 11
 

gfedc

Grade 12
 

gfedc

Other
 

gfedc

American Indian/Native American
 

gfedc

Asian/Pacific Islander
 

gfedc

Black/African American
 

gfedc

Hispanic/Latino
 

gfedc

White/Caucasian
 

gfedc

Other
 

gfedc

Less than High School
 

gfedc

High School/GED
 

gfedc

Some College
 

gfedc

2­Year College Degree (Associate's)
 

gfedc

4­Year College Degree (B.A., B.S.)
 

gfedc

Master's Degree
 

gfedc

Doctoral or Professional Degree (Ph.D., MD, J.D.)
 

gfedc

Don't know
 

gfedc



40. What is the highest level of education your MOTHER has completed?

 
 

Less than High School
 

gfedc

High School/GED
 

gfedc

Some College
 

gfedc

2­Year College Degree (Associate's)
 

gfedc

4­Year College Degree (B.A., B.S.)
 

gfedc

Master's Degree
 

gfedc

Doctoral or Professional Degree (Ph.D., M.D., J.D.)
 

gfedc

Don't Know
 

gfedc



Thank you for completing this survey! 

 

 
Thank You
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