Old Spice Gets “Swagger”

Analyzing Advertising and Masculinity using Voicethread

Grades:  6-8
Materials:  Computers with Internet access to Voicethread.com, Audio and Microphone capability (optional)

Lesson Summary:  Using the 5 critical questions of media literacy, students create a Voicethread ad analysis of two Old Spice “Swagger” print ads.  By closely reading content and form, students evaluate audience, masculinity, and “swagger.”  Voicethread.com allows several students to have a “dialogue” about a media text by using recorded voice, typed comments, or Webcam.  This lesson offers a new twist on an advertisement analysis assignment. 

Time Allotment:  20-30 minutes

Learning Outcomes - Students will: 
• Understand how different persuasive techniques are used to target certain audiences.
• Analyze the techniques used in advertising and identify their emotional impact. 

• Recognize how images and language can communicate stereotypes about gender.  

• Create a Voicethread ad analysis and share opinions and beliefs within an online community. 
Context and Rationale 

Usually we associate body care products with women. However, the business of selling deodorant, body wash, and body care products to teen and twenty-something men has increased dramatically in the past five years.  In this activity, students will have a structured way to analyze an advertisement for a men’s body care product.  By using the five key questions of media literacy, students examine the content (what is said) and form (how it is said).  By exploring the surface question, “What is Swagger?” students can explore deeper issues of masculinity and stereotypes in men’s body care product ads.  

Teacher Preparation

1.  *Sign up to a Voicethread account.  You can either create a free account (www.voicethread.com) or sign up for an Educator account (http://voicethread.com/about/k12/).  There are 2 ways you can create accounts for your students.  If they have email accounts, have each student create his or her own Voicethread account (they must be 13 yrs. old).  If not, you can create multiple identities for your student under your Voicethread account. See http://voicethread.com/about/identities/#)  

(*Need help getting started?  Visit http://themediaspot.org/voicethreadcom_tutorials_info )

2.  Watch a sample Voicethread ad analysis with teachers and students to get a feel for how the tool works:

Michael Jackson Pepsi commercial http://voicethread.com/#q+mj+pepsi+ad.b556926.i2976223
Student deconstruction of print cigarette ads http://voicethread.com/?#q+tobacco+ad.b152550  
Kellogg’s Commercial http://voicethread.com/?#q.b556931.i2976228
Introduce the Lesson 

Introduce the stereotype that body care product commercials are mainly for women by asking students, 

· Who are commercials for body wash and body care products for?
· Do men have body care product ads?  How do they differ from ads for women?

· What body care product ads have you seen recently, and in where (online, TV, magazine, product placement, etc.)?  

Then discuss the rise in body care product marketing to men.   Tag, Axe, and Old Spice have had a notable increase in marketing products towards young men in the past five years.  Ads for these products share values about masculinity and femininity.  Seeing ads over and over as a part of our “cultural wallpaper” and influences cultural beliefs and values about gender.  

Tell students you are going to look closely at Old Spice’s recent “Swagger” ad campaign targeting young men.  You are going to ask media literacy analysis questions and have a “conversation” about the ad using Voicethread.com.  

Create a Voicethread

1.  In their ad analysis, tell students you want them to think about 2 things (write on the board):

· What is “swagger?” 

· What does this ad say about what it means to be a man?

You can also have students ask other key questions of media literacy, such as:

· Who created this ad?  Why?

· What techniques are used to get your attention? (i.e. celebrity endorsement)

· What lifestyles, values, and points of view are represented?

· How might different people understand this ad differently from you?

· What is missing from the ad?
2.  Have students go to Voicethread.com.  If students have their own accounts, have them sign in and visit the “Old Spice Swagger – Ad Analysis” Voicethread: http://voicethread.com/share/569277/  If not, have them visit this under your Voicethread account and sign in to their identity.  

3.  Students type comments or use a microphone to record audio comments regarding the ads and then click “Save” or Cancel.”  They must click “Save” in order for other students to see/hear their comments.  Each student should leave at least one comment.  

3.  As a teacher, you can add comments within the Voicethread to probe students to think more deeply about the ads or guide students to answer questions of media literacy.

4.  When the class is done commenting, watch the completed Voicethread as a class.  Ask:

· How is Old Spice reinforcing or challenging stereotypes about what it means to be a man?

· How is Old Spice using “Swagger” as a tool to sell body care products?  Could this work for a different audience?  Why or why not?

Assessment 

Students are evaluated on grammar/spelling, clarity, and critical analysis of the ads.  The Voicethread should include thoughtful ideas that address media literacy ad analysis, and reflect on issues of masculinity and stereotypes.  
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Additional Voicethread Resources





How to make a Voicethread in 1 minute:  � HYPERLINK "http://voicethread.com/?#u224138.b8381.i61448" ��http://voicethread.com/?#u224138.b8381.i61448�


Voicethread for K-12 � HYPERLINK "http://ed.voicethread.com/about/k12/" ��http://ed.voicethread.com/about/k12/� 


7 Things you should know about Voicethread � HYPERLINK "http://net.educause.edu/ir/library/pdf/ELI7050.pdf" ��http://net.educause.edu/ir/library/pdf/ELI7050.pdf� 


Detailed step-by-step Voicethread tutorial � HYPERLINK "http://voicethread4education.wikispaces.com/" ��http://voicethread4education.wikispaces.com/�











